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The information contained in this slide presentation is summary information that is
intended to be considered in the context of SEC filings and other public announcements
made by China Yida Holding, Co. (the "Company"), by press release or otherwise, from
time to time. The Company undertakes no duty or obligation to publicly update or revise
the information contained in this slide presentation, although it may do so from time to
time as management believes is warranted. Any such updating may be made through the
filing of reports or documents with the SEC, through press releases or through other public
disclosure.

This slide presentation contains statements as to the Co mp a nhbeliess and expectations
of the outcome of future events that are forward-looking statements as defined in the
Private Securities Litigation Reform Act of 1995. These forward-looking statements are
subject to risks and uncertainties that could cause actual results to differ materially from
the statements made. These include the risks and uncertainties associated with economic
conditions affecting the tourism, entertainment, media and other related businesses
generally, the timing of the new projects and operations, increased costs and other risks

associated with developing projects and operations, business levels at the Company’

parks, channels and other operations and our ability to consummate the financing for new
developments. Other factors that could cause operating and financial results to differ are
described in the filings made from time to time by the Company with the Securities and
Exchange Commission. The Company does not undertake any obligation to release
publicly any revisions to forward-looking statements made by it to reflect events or
circumstances occurring after the date hereof or the occurrence of unanticipated events.



NASDAQ CNYD

Closing Price (February 23, 2011) $8.05
Total Shares Outstanding 19.55 million
Net Income attributable to China Yida (ttm) $ 26.34 million
Trailing P/E 6.2X

Fiscal Year End December 31

ttm: Twelve months ended September 30, 2010




Unique and powerful business model leveraging premium media and tourism
assets

Positioned to benefit from rapidly growing consumer spending on leisure
activities in China

Replicating proven tourist attraction management model with high returns and
multi-year visibility

- Media synergies results in effective, low cost marketing platform for tourism
4
assets
Experienced management team in both media & tourism industry
n Exceptional financial performance with robust revenue and net income growth
Attractive valuation relative to peers and financial performance
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A leading diversified entertainment enterprise focused on

Chi n a 6-growiregsnedia and tourism industries in China

g -
Media Tourism and Entertainment
FETV(Comprehensive provincial TV Channel) Great Golden LakéGlobal Geopark,
W2 dzNy' S& ¢KNRdzZIK / KAYlF 2y (KS ¢ Mbrid Matural Heritage site)
(Railroadon-board infomercial program) | dzI QI y(WerldzZCuwial Heritage site)
Yunding(Largescale recreational park)
Bengbug Ming Dynasty Entertainment World
(Largescale recreational park)
Zhangshu China Yangheng Paradise
A Founded in 1999 (Largescale recreational park)
A Nasdagq listing in December 2009 Xinyu¢ City of Caves
A Total 385 employees -- Creation Division (Largescale Recreational Park)

Management Division
Marketing Division
A Headquartered in Fuzhou, China
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Travel Seasonality - 2008

A Visits to tourist attractions are predicted to 1 -
increase at CAGR of 8% between 2008 and 12+
2013, with annual average growth in value *1
of 13% .

(Source: Euromonitor International 2009)
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A Growth Drivers
a. Rising disposable income

b Large and growing middle class - (,000) Forecasted Departures by Railway:
' - - i 2008-2013
between 100 million and 250 million jgzz 1,824
strong ool 1,556
c. More leisure time and higher willingness 1,400}
to take holidays 1,200}

d. Rapid increase in car ownership lggg

e. Improving transport infrastructure s00 -

400
200 r

2010 2011 2012 2013
Source: Euromonitor International (2009)
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Spending on visits to historic buildings and national parks are expected to
grow dramatically over the next four years.

RMB million
2008 2009 2010 2011 2012 2013
At galleries s 7012 7460 8831 10190 12267 15258
Casinos (2008-2013) - - - - - -
_Circuses B P P S
L Historic buildingsisites 134756 _ 141378 _ 165290 178370 197637 _227%41
el e sl sReek] | el lendly | REed
| National parks/areas of 265054 303948 385023 418420 467267 540506 !
L naturalbeauly ~e oo l
Theatres  [SASX 27017 30800 38808 41913 46524 53503
ThemefamusementyNOURRRUN 144400 149864 173518 185289 203417 231456
Zoosfaquariums 16170 18081 22389 24364 27245 31556
Other tourist attractions 13111 13999 16628 17754 19490 22175
Total 635761 697319 850086 918500 1020283 1174304

Source: Euromonitor International (2009)
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China's Media Market Overview
Media (Million of USD)

»

2008 (E)

Newspaper 1,104 1,521 2,020 2,621 2,764 2,979 3,230 3,451 3,622
Magazine 66 100 178 229 282 357 431 518 622

Outdoor 1,078 1,290 1,468 1,514 1,992 2,461 2,739 3,086 3,898
Internet :
| 2 Other Digital Media

Total

Y-to-Y Change 2008 (E)

TV : A ‘ . . ) " 19.2%

‘Radio 66.3% 30.4% 50.6% 33.4%
Newspaper 15.2% 37.8% 32.8% 29.8% 5.5% 7.8% 6.7% 6.8% 5,0%
Magazine 31.2% 51.3% 77.7% 28.6% 22.9% 26.7% 18.8% 20.0% 20.0%
Outdoor 19.7% 13.8% 3.1% 31.6% 23.5% 9,5% 12.7% 26,3%
Intemet 41.5% 32.6% 114.8% 78.6% 73.9% 48.6% 75.4% 65.3% 40.4%

Other Digital Media
Total

% as Media Industry 2008 (E)

vV : ; . . - . ! 63.1%

Radlo _

Newspaper 19.4% 19.8% 19.0% 19.2% 16.2% 13.8% 12.4% 10.9% 5.6%
Magazine 1.2% 1.3% 1.7% 1.7% 1.6% 1.7% 1.7% 1.6% 1.6%
Qutdoor 19.0% 16.8% 13.8% 11.1% 11.6% 11.4% 10.5% 5.7% 10.3%

Internet

Other Digital Media

Total

Other Digital Media includes: Mobile Phone, In-door LCD display, On-board LCD display and Digital Magazine
Source: NMR, iAdTracker, CODC and GroupM




S /2\ A Includes five primary scenic spots: Golden Lake, Shangging River,
1 " N [S l: ” Zhuangyuan Rock, Luohan Mountain and Taining Old Town

HETWORK

AAwarded exclusive management rights from
government from 2001 to 2032

A Total initial investment -- $30 million

A Revenue generated from entrance fee

A Population within 4 hours driving range: 160 million

Number of Visitors
(in thousand)

640

320

155

22

2006 2007 2008 2009




Hua’ an Tul o-WorGliCulsitalderitage Site

A Ancient architectural attractions built hundreds of years ago

{?,q:r“‘”m"’u% —_—
. 3_"“““ A Tulou source
*%,? Mf Alncludes Fujian Tulou Museum

A Management right effective from 2008 to 2048
A Total initial investment -- $7.5 million

A Revenue generated from entrance fee, restaurant and
other services
V 1.5 hours drive from Xiamen, a famous coastal tourism city
in China
V AAAAto be applied for soon
V Granted priority right to develop other nearby destinations

V Land use rights secured




Tourist Attractiotr

Yunding

A
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Large natural tourism & recreational park
Opening: September 28, 2010

Management right effective from 2008 to 2048
Total investment consideration -- $70 million
Revenue to be generated from entrance fee, hotel,

shopping, cable car and other recreational projects

1.5 hour driving away from Fuzhou, capital of Fujian Province
National AAAAA Scenery Spot to be applied for soon
Granted priority right to develop other nearby destinations

Land use rights secured
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A Large historical tourism & recreational Linhe

park based on the theme of Ming =
Dynasty

A Premium location: more than 200 million
population within the 3-hour economic
circle

G Py,
/l/\n

A No expiration on management right -

60% ownership on the new project
company

A Revenue to be generated from entrance

fees, hotel, conference center,

entertainment servi ces, com merC|aI real Blue Circle: Approximately 0.5 hours away from Bengbu by high speed train, major city such as Nanjing, Hefel
X Green Circle: Approximately 1.5 hours away from Bengbu by high speed train, major city such as Shanghai
estate and tourism real estate Red Circle: Approximately 3 hours away from Bengbu by high speed train, major city such as Beijing




China Yang-Sheng (Nourishing Life) Paradise - under construction

A Large tourism & recreational park based on rore e
the theme of Yang-Sheng (Nourishing Life) o T o
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A The only natural Salt Water Hot Spring

destinations in south of China

Fengxin

KT8
APremium location: 1 ho
provincial capital city Nanchang and on the i
major tourism route in the province
Shanggao Dongxiang
=3
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A No expiration on management right - 100%

Fengcheng 4
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ownership on the new project company
| m 7 \
A Revenue to be generated from entrance fees, — g | iR ook
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hotel, hot spring, entertainment services and

tourism/commercial real estate.




City of Caves - under construction

A

One of the largest and most
characteristic karst land

underground caverns in China

Approximately 18 miles from Xinyu
downtown, the most industrialized

city in Jiangxi Province

Three-hour driving circle covers a
population of approximately 80
million

Management rights effective from
2010 to 2050

First phase to be opened in 2012

Revenue to be generated from
entrance fees, hotel, entertainment
services and tourism/commercial
real estate.
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China Yang-sheng Paradise
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Great Golden Lake

City of Caves




Tourist Attractions SUMMETy T =l 7

Name of Management | Inception of Up-front Location
Destination Rights Management | Payment to (Province)
Rights Government

Great Golden Lake 31 Years 2001 40M RMB Fujian
Tulou 40 Years 2008 0 Fujian
Yunding 40 Years 2008 0 Fujian
Bengbu K 2010 0 Anhui
Zhangshu K 2010 0 Jiangxi
Xinyu 40 Years 2010 0 Jiangxi

Major Breakthrough
Expansion to outside of Company6s home
KCreation of non-time-limited management right

éExpand revenue sources from entrance fee to diversified revenue of tourism
usiness.




FETV
A Brand

- Strong competence in tourism advertising

- Provincial ranking: #4
A Product

N

Before: 2003

FETV

% A After: 2009

- Covering Fujian Province with a population over 35 million

Provincial ranking: #11

Provincial ranking:  #4

- Broadcast 24 hours a day
- Prime time period (19:00-21:00): 15%
- Non-prime time period: 20%

Daily average

A Distribution

- 15 long term ad agency distributors

-Share client net wor k with

’ _— 383 Daily average
audience rating: ; .
012 % audience rating:  0.58
Provincial market 600 Provincial market
penetration: 2% % penetration: 14%
Provincial 240 Provincial
b% s icqyesagedate: 92%

Yi da §ogerage @i r i H%n

A Production
- Purchase programs directly from producers to control cost

- Produce attractive programs related to tourism

A Advertising management agreement with FETV Station
- August 1, 20107 July 31, 2015

- Payment: RMB 12mn for the first year; will increase by 20% per year for each of the subsequent four years
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One:

Introduction of
Tourist Destination
Infomercial Income

One:
Introduction of
Tourist Destination

Infomercial Income
Two:

Motel

Advertising Income
Two:

Spensor Tag-in

Three:
Advertising Income

Shopping Center
Advertising Income

Three:
Sponsor News 2 Four:
il € Advertising Income SRR e S A =DUEEETT Hewl

Advertising Income

A Agreement effective from 2009 to 2016
A Broadcasted on (1) Train lines into Tibet;
(2) High-speed trains;
(3) Closed cable TV channels within national railway system
APayment to Chinads Rail way Media Center: RMB
RMB 350,000 per annum for second three years
A This infomercial program is now reaching approximately 200 million people each year.
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media platforms stand-out from the profile of its tourism
competitors. destinations

A Tourism resources provide rich A Yida produces programs
content and attractive to market its tourism
background for TV programs, and . destinations to TV
support ratings. audiences.

A FETV has become a leading A Yidahas a strong media
media in marketing to travel team, whose expertise
related businesses. ensures high profile and

’ i effective public

A FETV successfully promoted communication on tourism

Great Golden Lake,
demonstrating its strong ability in
tourism advertising. A Yidawill exchange

’ advertising time slots with

topics.

A Yida’s tourism distributors, i-e-othermediacompaniesto
travel agencies, and its business advertise its tourism
partners, i.e. alliance tour destinations in other

destinations and hotels are all
potential advertising clients.

markets.
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Minhua Chen — Chairman of Board of Directors, President and Chief Executive Officer

A 30 years of experience in television media and tourism space in China

A News journalist from 1978 -1992

A Part-time university professor at university of Tourism

A Vice-chairman of Fujian Provincial Tourism Institute

A Vice-president of Fujian Advertisement Association

A Publisher of i G e n @heary of Tourism and Chinese Traditional Cu | t a wigely used textbook

Yanling Fan — Secretary and Director

A Journalist and radio anchorwoman for the Voice of Strait from 1992 - 1994

A General manager of New Handsome Advertisement Co., Ltd. from 1995 - 2004,

A General Manager of Hong Kong Yitat International Investment Co., Ltd , General Manager of Fujian Golden Lake
Economy and Trading (Tourism) Development Co., Ltd., and Chairman of Fujian Education and Broadcasting Media
Co., Ltd. since 2000

A A F u jSplendid Wo me andl i A d v a warkercf advertisement industry Fuzhou 20050

Yi Wung — Chief Financial Officer

A More than 10 years of experiences in the U.S. financial industry

A Management Director at Etech Securities, Inc. from 2006 i 2008

A Director at Prosperity Financial Group from 2004 i 2005

A Senior Vice President at Global America Investment, Inc. from 2002 - 2003

Wei Zhang — Corporate Secretary and Vice President, Investor Relations
A Senior Vice President of Etech Securities Inc. before joining Yida

A Assistant CEO of Fujian Jingxie Real Estate Development Co.

A B.A. in Economic from University of California
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CHINAYIDA
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Yongxi Lin — Financial Controller

A Financial controller with Yida since 2003

A Former Chief Financial Director with Fujian Furi Group
A Professional member of CICPA

A BAin Accounting in 1994

Jinghua Huo — Vice President, Media

A More than 20 years of experiences in C h i nraediaindustry

A Director of Customer Development division of P e o p IDailyBaye Media Group from 1998 - 2000
A Director of Marketing division of Fujian News Channel from 2001- 2004

Liping Yan — Vice President, Tourism

A More than 20 years of experiences in C h i ntaudissn industry

A Chief of Tourism Bureau of Wuyishan City from 1996 - 2001

A Managing Director of Fujian Wuyishan Tourism Group from 2002 - 2005

Xiaoxing Chen — Vice President, Business and Partnership Development

A Be responsible for formulating and executing business development programs and exploring strategic partnership
opportunities

A Former senior marketing manager of Tsingtao Beer Co., Ltd.

A National professional manager (Class 2) and EMBA in 2007

Laihong Wang — Vice President, General Manager of Marketing Department
A More than 20 years of experiences in C h i ntauéissn industry

A Former General Manager of Marketing Department in Zhejiang Hengdian World Studios Co., Ltd



A Annual revenue growth greater than 70% over the past four years to $51.2M in
2009

A Exceptional margin structure:
A EBITDA margin of 71% for the first nine months of 2010
A Operating margin of 64.5% for the first nine months of 2010
A Net margin of 47.2% for the first nine months of 2010

A Annual net-profit growth greater than 63% over the past four years to $25.5M in
2009

A Rapid ROI on new projects and long-term visibility

A Solid financial condition with $31.4 million in cash and only $2.5 million in debt
as of September 30, 2010




Revenue T US$ Gross Profit i US$

(In thousand) (In thousand)
>6.099 40,649
51,229 : 0
CAGR: 71.2% LR TR
30,599 22,916
14,578 e
10,212 7,927
T T T T T 1 T T T T 1
2006 2007 2008 2009 2010E 2006 2007 2008 2009
Gross Margin
77.6% 85.8% 74.9% 79.3%



Strong Financial Pert

EBITDA T US$

(In thousand)

37,362
CAGR: 81.6%
23,654
11,821
6,240
2006 2007 2008 2009
EBITDA Margin
61.1% 81.1% 77.3% 72.9%

Net Profit T US$

(In thousand)

26,000
25,493 J
CAGR: 63.7%
18,291
10,987

5,847
2006 2007 2008 2009 2010E

Net Margin

56.9% 75.3% 59.8% 46.4%



Consolidated Income Statement Nine Months

" $in thousand™ SeptEer;r?ggr 30, Year Ended December 31,
2010
Advertisement $ 27,821 | $ 31,519  $ 23,319 % 12,246
Tourism 14,383 19,710 7,280 2,330
Total net revenue 42,204 51,229 30,599 14,577
Gross profit 33,391 40,649 22,916 12,506
Gross margin 79.1% 79.3% 74.9% 85.8%
Income from operations 27,231 34,395 18,996 8,910
Operating Margin 64.5% 67.1% 62.1% 61.1%
EBITDA 29,943 37,362 23,654 11,821
EBITDA Margin 71% 73% 77% 81%
Net income attributable to China Yida Holding 19,922 25,493 18,291 10,978
Net Margin 47.2% 49.8% 59.8% 75.3%
Basic net earnings per share $ 1.03 $ 150 $ 127 $ 1.16
Basic weighted average shares outstanding 19,343,858 17,023,344 14,395,383 9,445,859
Diluted net earnings per share $ 099 $ 147 | $ 1.27  $ 1.16
Diluted weighted average shares outstanding 20,117,670 17,314,084 14,395,383 9,445,859



As of September 30, 2010

Assets (USD)

Cash and Equivalents 31,398,497
PP&E 89,272,142
Accounts Receivable 2,038
Construction in progress 5,860,801
Total Assets 148,271,740

Debt/Equity Ratio: 0.02
Current Ratio: 4.27 Liabilities and Equity (USD)

Book Value / Share: 6.78 Current Liabilities 9,006,343

Low Debt, room to increase leverage Long Term Debt 2,538,033

Stockhol ders’” Equi ty 132,555,250

Total Liabilities & Equity 148,271,740



China Yida Holding Company

George Wung, CFO
+1(626) 379-2019
E-mail: g.wung@yidacn.net

Wei Zhang, IR Manager
+1(626) 241-5036
E-mail: w.zhang@yidacn.net

Website: http://www.yidacn.net

CCG Investor Relations, Inc.

1325 Avenue of the Americas
Suite 2800

New York, NY 10019

NY Office: +1(646) 213-1915

Crocker Coulson, President
E-mail; crocker.coulson@-ccqgir.com

Ed Job, CFA
E-mail: ed.job@ccqgir.com
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